


A great experience

Last Friday night, I had the pleasure of taking my 
family out to the Bombers baseball game. It was a 
great evening. We saw friends that we have not 
seen in some time. We enjoyed time on the patio 
with them, visiting and watching a great game. It 
ended with the home team coming back and almost 
winning on a great hit. 

Then, the lights dimmed and we watched what can 
only be described as a spectacular fireworks show. 
I mean, wow, it went on for 10 to 15 minutes. The 
sense of our community really hit me and how lucky 
we are to have such a venue in our cities. 

Thank you to the city of Bryan for its willingness to 
invest in this partnership. 

Thank you to all the corporate sponsors that 
invested in this endeavor. The citizens of Bryan-
College Station are the winners. 

Everyone needs to go out to the ball park. There is 
a memory waiting for you and your family. 

CAL McNEILL - College Station

Letter to the Eagle



• The Bombers are the first TCL Champion to win three 
consecutive titles

• The Bombers won the regular season for a record 4rd

consecutive year.

• The Bombers won their 7th consecutive ½ season title

• The Bombers made the playoffs for a record 9th 
consecutive year. 

• The Bombers captured coveted league awards:

• Geonte Jackson was named Most Valuable 
Player and six other players were selected to 
the 2015 All-Texas Collegiate League Team

• Head Coach Curt Dixon was named the Texas 
Collegiate League Coach of the Year for a 4rd

consecutive year

On the Field:

• Over 300 community appearances throughout 

the year

• 100% of all Founder’s Seats were sold out for 

an 8th straight year

• 100% of all Outfield Billboard signs were sold

• 100% of all Concourse signs were sold

• Over 150 baseball games were played for a 

6th straight year at the ballpark

Community Usage:• The Bombers led the Texas Collegiate League in 
attendance for the 9th consecutive season

• 1848 fans per game

• Brazos Valley Bombers ranked 15th in total 
attendance and 15th in per game 
attendance nationally in Summer Collegiate 

Attendance by Ballpark Business

• Over 57,000 fans made their way through the 

gates this summer at Cellucor Field

In the Stands:



Quotes From Around The Community

"We are always looking for new and interesting marketing 

ideas and have been pleasantly surprised with the 

outgoing and innovative ideas that the Bombers team has 

provided for us.  Not only do I believe that the team there 

understands their potential market, but they go above and 

beyond to make sure we are represented in the best way 

possible. 

The first year we started with just the basic advertising 

package, the second year we added even more and will 

continue to grow our budget with the Bombers .  This is 

because we have not only found their marketing strategies 

effective but the partnership has been one of the best and 

most rewarding of any of our advertisers." 

-- Steve Greene | Urban Optics

“I wanted to send a note to you and 

everyone there at the Bomber’s Ballpark 

that our picnic was GREAT! I had a lot of 

employees that said thanks and just really 

enjoyed an evening out. It works out so 

nicely for me and our company to do this 

and allows the employees to do something 

with their families too.”

-- Anne Stasny | DYNACON, Inc.

“After working in the NHL, the 

NFL, the NBA, the MLS, and 

the minor leagues for multiple 

teams. I'll tell you this, you're 

team has been one of the 

more fun experiences I've 

been a part of.”

-- Jeff McAdam | KRHD ABC 40

“I actually had people 

come up to me in the 

store whom I have 

known forever and 

when I showed them 

the brochure they 

commented on this 

cookie they had at the 

Bombers game! I have 

had great comments on 

the partnership.”

-- Deborah Boevers | 

Nana’s Cookie Store

“Last summer was the first summer 

we saw positive comparative sales 

from the year before and the only 

thing that we could contribute it to 

was our active partnership with the 

Bombers. We will definitely try to 

partner with them again in the 

summer of 2015. opened.”

-- Courtney Lee | Fazoli’s

“We sold 2 vehicles the next 

morning after having a presence 

with the Bombers.”

-- Tomas Sandoval  | Atkinson 

Toyota

“Last year was our first year partnering 

with the Bombers.  We have been very 

pleased with the relationship.  They did 

a great job on our sign, the tickets we 

were provided to hand out were a big 

hit with our customers and the time at 

the ball park was lots of fun.”

-- Tim Foster | HobbyTown USA



Great Local Media Coverage



Cellucor Field



Family FUN Atmosphere



- Tourism Impact
- Total attendance from out-of-town: 17,186
- Economic Impact based on CVB Event Impact Summary
- Almost 500 hotel rooms booked from Bombers Opponents and their fans

- $1,412,829 in 2015

- Tax Impact

- Over $20,000 in Taxes paid by Bombers in 2015

- 4 Full Time + 2 Part Time employees

- Community Impact
- Over 300 community appearances

- Over $10,000 in annual non-profit donations

Where Fun Happens!

Bombers 2015 Impact



Continued Success

Where Fun Happens!

Grandstand $78,496



Continued Success

Where Fun Happens!

Outfield Fence $7,920



Continued Success

Where Fun Happens!

Infield $25,762 | Sprinklers $22,550



Continued Success

Where Fun Happens!

LED Lighting $100,700 



Continued Success

Where Fun Happens!

Parking Lot $18,243



Continued Success

Where Fun Happens!

Scoreboard & Videoboard $149,548 



Where Fun Happens!

True Partnership

- 2016 Ballpark Project
- Grandstand $78,496
- Outfield Fence $7,920
- Infield $25,762
- Sprinklers $22,550
- Lights $100,700
- Parking Lot $18,243
- Scoreboard $149,548

- $403,219 in maintenance / improvements

- Funding Sources
- $302,219 from the City of Bryan
- $101,000 from the Bombers (payments divided over the next 5 seasons)



Manager Partner
Brazos Valley Bombers

Founder & President
Brazos Valley Bombers

The Brazos Valley Bombers are committed to providing an 
affordable family-friendly environment to the Brazos Valley 
residents and visitors. We offer a winning combination of the 
best possible collegiate summer baseball with a variety of in-
game entertainment. We promise a positive baseball related 
experience to all those involved in our endeavor: fans, 
players, sponsors, and staff.


